Abu Dhabi Department of Education and Knowledge (ADEK)

SCHOOL MARKETING POLICY
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Introduction

Schools have a responsibility to ensure that all of their marketing materials are accurate and in
keeping with ADEK's core values and the values, morals, customs, traditions and applicable
regulations and policies of the UAE.

Purpose

» Ensure that all school marketing materials are clear, accurate, up-to-date, and support the school's
long-term development plans.

Definitions

School Marketing Material: Any communication materials used to advertise or promote the schooal, its
activities, and services to the wider public. These include all verbal, written, and visual means of
communication such as school websites, prospectus, advertisements, interviews on TV or radio,
posters on school buses, and school profiles on social media.

Non-Fee Income: Any source of revenue for the school other than tuition fee, including donations,
grants, crowdfunding, and rental income.

Obligations of School Personnel

1.1 School owners and the governing board shall monitor and take responsibility for all school
advertising materials to ensure full compliance with ADEK's core values and policies.

1. Schools shall ensure that all marketing materials are developed and distributed in an ethical and
legal manner, particularly with regard to the use of copyrighted material.

School Marketing Material Obligations

Schools shall ensure their marketing materials are:

1. Clear and do not contain contradictory messages.

2. Accurate and do not contain any misleading information.

3. Include the school's name and registration number.

4. Appropriate for the educational context in alignment with the school's license.

5. Relevant for educational context with descriptions of school outcomes and offerings.

Compliance



This policy is effective as of AY 2024/25 (Fall term). Schools are expected to be fully compliant by AY
2025/26 (Fall term). Failure to comply shall be subject to legal accountability and penalties.
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